
television and that too a company 
that was though top-class, but 
number 3 in the business

TF : 

TK : Age works as a double edged 
sword. You are much more 
energetic, have lesser 
commitments in life and are ready 

to take risks. But on the flip side, 
you need to work very hard to be 
taken seriously in the internal and 
the external environment.

TF : 

TK : Programming in India will 
become more strategic with well-
focused content catering to the 
needs of the audiences. STAR, 
with its broad bouquet, targets 
various audiences, and is well 
placed in each one of them. Our 

What are the advantages 
and disadvantages you see of 
reaching this position at such an 
early age?

What are your views on 
future of TV programming in 
India and where does STAR 
stand in this scenario?

T A S M A C M A N A G E M E N T R E V I E W

TF : 

 

TK : Clear thoughts not only make 
you represent yourself well, but also 
create a conviction and passion in 
everything you do post that. Life's 
pretty much what you make of it 
and  some o f  the  top l ine  
requirements that help us are : 
clear thinking and good goal 
setting. 

TF : 

TK :Another important key to 
success is managing human 
relations well, and as I tell myself, 
either convince them or get 
convinced. Anything mid-way only 
leads to heartburn and a non-
productive environment.

TF : 

TK : I spent close to five years in 
advertising with some of the 
leading agencies like Ent-Nex, 
Saatchi and O&M. I then made a 
move to TV on the basis of sheer 
self-confidence. I guess this was 
the biggest move in my life. It was 
a big decision to jump a fledging 
advertising career for an 
unknown, almost un-structured 
and a non-strategic business like 

What do you consider the 
most important thought for a 
manager?

What is it, in addition to 
clear thinking, that leads one to 
success?

What have been the major 
landmarks in your career?

clear cut strategy has been 
unique, distinctive and mass 
programming.

TF : 

TK : 'STAR Plus' focus is to appeal 
to the lowest common 
denominator in a predominantly 
single TV household, where TV 
viewing is a family habit. The 
competitive edge is the appeal of 
the content, which is aspirational, 
but still not alienating.

TF : 

TK : CAS, if well implemented, will 
streamline the pay TV business in 
the country and will do good for 
the industry in the long run. We, 
at STAR are committed to this and 
have the content to create the 
sense of need for pay television 
among the consumers. What we 
pay for TV entertainment versus 
the value derieved is nothing 
compared to either print or any 
other means of entertainment.

TF : 

TK : No comments

TF : 

TK : At an overseas University, 
learning and teaching

STAR Plus' focus has been 
on family programmes. Would 
you believe this to be a 
competitive edge over others?

Is CAS a threat to the 
industry? What measures is 
STAR taking to adapt to this 
changing scenario?

What is your take on the 
Government's decision to 
scrutinize Radio City?

Where do you see yourself 
ten years from now?

Chat-room
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Clear thoughts
not only make you 
represent yourself 

well, but also create a 
conviction and passion 
in everything you do

TARUN KATIAL, 
Senior Vice President & Programming and

Marketing Head, Star India.

Broadcast media is here to stay. 

Tarun Katial, in an online chat 

with TASCforce, a TASMAC 

student body, reveals what it 

takes to excel.
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