








BLITZKREIG '06
by Santosh A Khatawkar (MBA Sem I)

BLITZKREIG '06' commenced with the sports
events with two teams participating:
'BRAVEHEARTS' lead by Ramesh Kundu and
'GLADIATORS' lead by Manish Aradhye.

The first of the sporting event to be played was a
Cricket match held ot the Jogger's park. It was a
15 over match. 'Gladiators' won the match, but
not without a brave fight put up by the
'Bravehearts' which was helped by a brilliant
batting display by Rajan.

The next event was Badminton. The 'Gladiators'
made a clean sweep with the scorecard reading
5-0. The splendid performance displayed by
Shreeram Ranade is worth mentioning,
considering the fact that he is still recovering from
a foot injury.

In Table Tennis, the 'Bravehearts' dominated the
scene and gave a fine display of their talent and
consequently won the event. In Volleyball, the
'‘Bravehearts' once again displayed their
superiority over 'Gladiators' by giving a marvelous
display of their skill and stamina. Now it was the
turn of 'Gladiators' who did a fine job in winning
the Kabaddi event and proving their metal.

The Gladiators won the debate competition,
which was followed by 'Bravehearts' winning the
JAM (Just A Minute) and MadAds. The sports
events concluded with pool event, which was won
by 'Gladiators' with a 2-1 victory.

Both the teams fought hard but fair and members
of both the teams played with sportsman spirit to
the core. In the end it was not just a team being
victorious, but in larger sense it was the victory of
sports.

The sports activities were followed by the cultural
event, which was held at the TASMAC ground
(opposite the TASMAC institute). Ramesh Kundu
and Neeta Verma anchored the cultural event.
The cultural event commenced with a dance
event, which was initiated by a fantastic solo
dance performance by Kisalay. This was followed
by group dance by Sharad, Vishal, Anand, Heena

and Falguni from MBA (Sem
[), which entertained the
audience to no end. Roma
and Disha followed it up with
a mind blowing duet dance
performance with Ankit Paul
completing the dance event
with a terrific solo
performance. The singing
event followed the dance event. Edlyn and Rajesh
sang melodious solo numbers. Vishal and Rita
followed with a duet, “salaam-e-ishq”. But the
real surprise of the evening came from Amlan
who without any preparation sang three heart
warming solo songs with the panache of a
maestro. There was also a poem recited by
Edlyn's daughter, which enchanted the audience.
Then there was a hilarious comedy show “Kaun
Banega Roadpati, twitiyal twitiyall twitiyalll” by
Vikas & Co, which made the audience laugh to
bits. But the real highlight of the evening was the
fashion show. Kisalay, Disha, Vishal, Falguni,
Amir, Rita, Bishal, Shermin and Edlyn gave a
wonderful performance and looked like models

possessed. Kisalay and Disha were adjudged Mr
and Ms TASMAC respectively.

This memorable event came to a successful end
with a treat to our taste buds.

The BLITZKREIG '06 truly represented and
reflected the spirit of every TASMACITE and was

truly in tune with the philosophy and tradition of
TASMAC.

The students of TASMAC are grateful to the
Management for extending fantastic support to
this event.




HOW TO NEGOTIATE WITH "AMERICANS"
AN UNDERSTANDING

by Korada Subash (MBA Oct'05 Batch)

he art of negotiation is something that we all

learn in business school. We all are quite well
versed with the do's and the don'ts during
negotiations. | have focused this article solely on
negotiating with “Americans”.

The first question that occurs to me at this point is
that, do we know or really understand the
“American”. What is our view of them?

Our understanding of American culture comes from
watching Hollywood movies, reading American
literature and from watching news on the television.
We form our opinions of how Americans are and
how they behave from these sources. Unfortunately
we take the very same attitude to business through
these pre-conceived notions that necessarily may
be not correct or accurate. The only way one would
know the real America and truly understand the
Americans if one lived there over a period of time.
Since all of us do not have the luxury to do that, my
article infends to give you a head start in
understanding them better.

The first thing you would have noticed through the
movies and which is true in real life is the simplicity
of language they use or rather lack of language
that they adopt in real life. The British when they
talk or give briefings tend to be quite polite and
exhaustive. During the Gulf War, the British
information officer would announce that “I am
pleased to inform all of you that we are on our
battle plan and if | may be so bold in adding that
we may be ahead of our plan. Furthermore, | don't
hesitate to say that my personal belief is that we will
stay ahead of the plan”. In comparison, the
American information officer would sum up the war
situation in four simple words, “We are kicking
butt”. It means the same thing that the British officer
spoke about. Some might find this succinctness on
the part of the Americans to be arrogance or
rudeness but they mean no such thing and intend
no offence. If's the American way.

The other noticeable thing that one can pick up

from the movies is the
patriotic fervour that the
Americans have towards their
country. In negotiations it
would be suicide to criticize
the American establishment
directly. Americans fervently
believe that theirs is the best
country in the world, no

matter what.

This takes me to the next observation that
Americans love their freedom .This is a country
where everyone has the right to bear arms. This
may seem incredulous to all of us as guns kill
people but it goes against the grain of an
American. Owning a gun and defending his
house is his expression of being independent. This
is also very important in negotiations as
Americans hate it when their hands are tied.

Americans love the “deal”. The act of getting
together and cutting the deal that is favourable to
both parties is the final end result that any
American negotiator is looking at. The “deal” has
to be a piece of paper that would stand up in
court. America is a very legalistic society and
people are very "sue" happy. Taking legal action is
a very common thing. It is inferesting to note that
many companies that are fighting it out on court
over some issue still continue to do business as if
everything is normal. The notion or the
importance of the deal is best exemplified in the
best selling book “The Art of the Deal” by Donald
Trump. All of this stems from the communication
pattern of the American society which is extremely
low context. In low context societies the “deal” is
paramount as opposed to the relationship
between parties. The other important attribute that
American negotiators love is to cut the “deal” as
fast as possible. This again seems quite
threatening to people from low context societies.
For Americans if's like a race, something to brag
about. If one cut a deal in two days as compared




to another negotiator who took three days, the
former one has won the bragging rights. This
competitive spirit or the speed of negotiations
should not be misconstrued as lack of seriousness
on their part.

The greatest thing that | love about America is the
lack of any caste/class system there. Most
Americans have succeeded due to their own hard
work and effort. There are still people that are
“Old money” but most Americans have made
their fortune in the recent past. In India the profile
of wealth would be shaped like a pyramid. The
base would consist of poor people, followed by
the middle class who are smaller and finally the
apex would be the rich who would be few. In
comparison the profile in America would be that
of a kite. Few poor people in the bottom and then
a rising middle and upper class followed by few
rich people at the top. Most American negotiators
would belong to this middle section. Due to the
lack of a class system most Americans love titles
and so one should be careful by associating the
individual with their correct designations. These
business titles are their way of approaching a

class system.

One more startling fact of America is that it is one
of most religious countries in the world. About
53% go to church every Sunday and about 80%
pray regularly. Though religion would never be
discussed in business negotiations but it s
important to understand that it would be unwise
to offend an American by saying negative things
about his religion. This is more so if the
negotiator belongs to the Bible belt states.

The last thing that | can say safely is that Business
card etfiquette is not that important for most
Americans. It would be safe to have a cursory
glance at ones card and pocket it.

| hope that | have been able to give the reader a
better understanding of how to negotiate with an
American negotiator. More importantly | have
tried to show the inner psyche of a typical
American. | wish you all the very best in all
negotiations and do remember it's a “Win-Win”
that we all look for in any negotiation.

MY PONDERINGS...

by Edlyn S. Pacific

If's strange how it is easy to notice the loud honk
of a lorry, but not the sweet chirping of a bird on
the tree

I's strange how we always ignore God, but in
times of distress, we expect Him to be at our call

Is strange how difficult and boring it is to read
one chapter of D'Cenzo's Personnel/ HRM, but it
is easy to read 100 pages of a popular novel 2

It's strange how 2 hours seem long while in EFBD
class, but it seems so short while chatting on Orkut

Its strange how the concentration curve falls
beyond 20 minutes in SMBG class, but while
watching a movie, time just does not matter

Its strange how students wants front-row-tickets to
concerts or games, but they do whatever is
possible to sit at the last row in class

It's strange how we understand all about the future
value of a present investment of capital, but we
cannot comprehend the future value of the
present investment of our time.

Its strange how we crib about wearing formals four
times a week, but we know that as managers we
will need to be in official wear every working day!

It's strange how we find it fun to break rules today,
but we know that when we become a manager we'll
want our subordinates to follow each rule to the dot!

Its strange how we beg for postponement of
lectures and then when the sessions extend
beyond the time, we complain that we need a
break to study!

It is strange how news about somebody's
neighbour's boyfriend passes around much faster
than news about the Industrial Visit postoonement

It is strange how easier it is to for the TVviewers of
Cricket to criticise the player, but they themselves
cannot hit one direct shot.

| just wonder...and ponder...Some things in life
are really strange!




CEO OF THE MONTH-A REPORT

by D.N. V. Sandeepani (MBA II)

Name: Mr. Prashant Pansare
Company: Inteliment
Technologies

Date: 2nd December, 06

Considering the fact that the
Speaker of the day was a
young man of 32, he brought
in a lot of enthusiasm
amongst the audience. In fact he runs a company
in which the average age of the employees is just

27 yrs.

he Guest lecturer started with a PPT

presentation about a product designed by his
company which had some amazing hyperlink and
interactive features. We were spellbound and at a
loss of words to explain the beauty of the product
that lay before us. We had not seen something
like that before this.

He narrated his prior experience in an [T
company as a marketing Executive and Manager,
the challenges faced and the entire experience
which made him understand the people's mind
better.

He was a proactive man, which made him talk to
his customers freely and made him get the proper
feedback about the company's product, its
strengths and drawbacks. In fact he was at the
receiving end many of the times. Because he was
the link between the company and the clients, the
feedback was given to him directly. Any loophole
or snag in the product was generally conveyed to
him in a rude manner. He never lost his
composure but at the same time took additional
pains to communicate the feedback to the
management and the R & D team which tried to
their product
He slowly started thinking out of

incorporate the same in
enhancement.
the box, which made him visualize other areas of
management, and not only marketing. His
involvement in work was recognised by the
company and slowly he was given additional
responsibilities by the company esp. that of
Planning and implementation.

The guest lecturer proceeded to tell how an idea
struck him suddenly because of which he left his
job to venture upon a new business. He started
with one employee and presently has got
sufficient staff on hand. He also narrated the
interesting story of how he signed up people to
his company for as low as Rs.3000/- to 4000/-.
As a proof of his statement he had brought along
with him three employees of his company. His
uncanny ability to spot talent and then roping
them for a small salary should certainly be
appreciated by us. This is certainly a challenge to
many a veteran HR professionals too.

He also told how perseverance can help in paying
good dividends for business. An inferesting
narration was how he could gather his first order.
A big company had taken a big project which it
had goofed up. They wanted to project to it's
client that it was the mistake of one of it's vendor.
Since Mr. Prashant knew a manager in that
company he was asked if he could pose as the
vendor. He felt that he did not lose anything in
doing so. In fact he gained in the end since the
client gave him a small module which had to be
executed in 17 days. With only one staff it was
completed on time and then onwards he had to
look no further.

As management students we learnt from the guest
lecturer that the key aspects for any success are
venturesome attitude, perseverance, patience and
of course negotiation skills. Another thing that we
learnt from him is the need for Citizenship we
need to show the organisation which we work for.
This thing can take us places.

| would like to quote the famous scientist and
inventor Sir Thomas Alva Edison thus

"I never perfected an invention that | did not think
about in terms of the service it might give others...
| find out what the world needs, then | proceed to
invent."




| BELIEVE
by Rita Raut (MBA Sem I)

As a student, it has hardly been a couple of
months spent in TASMAC, but still | have a
very strong belief in what TASMAC stands for.

Before | got myself enrolled with the institute,
there were many questions put forward by family
and friends but | convinced them. The most
important thing that attracted me to TASMAC was
that | would get an internationally recognized
degree.

During the induction period when the institute was
introduced, there were many facts that were put
forward to us very honestly. The only drawback was
that it is not AICTE approved so we would not be
able to get a job in the public sector. Secondly we
would not be able to do a PhD in India. This did
not bother me because | was anyway not interested
in public sector job nor | want to do a PhD.

My goal is to become a HR manager in Jet
Airways and | am very confident that this institute
and my hard work would help me to reach where
| want to be.

The best part of TASMAC is that in the very first
lecture of ours we were taught about honesty,
ethics which | believe hardly any of the institutes
start their training with. | found the professors over
here very much committed. In TASMAC if you
want something for enhancing your carrier you
ask and you get it.

The knowledge what you gain is something which
really matters and at the end of the day it is you
who is going to work for any organization, and if
you have the caliber in you, you can always show
it being anywhere.

TASMAC TESTIMONIALS

by Edlyn Pacific

“TASMAC has enabled me to reinvent myself; its
MBA Programme has brought out the best of my
potential by providing various dimensions of
thinking and acting to explore life”

Amlan Bhattacharya M.B.A. Sem. Il

“TASMAC is a place where you can apply your
experience to the studies”

Minhaj Ashraf M.B.A. Sem. Il

“Being in TASMAC, | am experiencing the Industry
while still in an institution. The course content is
very current”

Otto Methodious Pacific, M.B.A. Sem. Il

"The TASMAC Experience is one that of academic
stimulation with the overall aim of personality
development to be a confident manager."

Subash Korada October ‘05 Batch

TASMAC prepares us for such different activities
like public speaking, leadership qualities, etc.
which are must in an individual. Guest lectures
are also arranged here and thus it gives us a
big corporate
leaders and learn from their rich experiences.
Thus all | can say is that TASMAC is right choice
baby. - AHA.

chance to meet some of the

Roma Motwani, MBA Sem |

| know | have made the right choice, because |
am getting an MBA degree of University of Wales
within India within a short time. | like the way we
are taught. The professors are really very
cooperative and they are always ready to work
with us any time. Being an all-rounder myself, |
am even more thrilled because there are extra
curricular activities in the college too.

Nishant Kawoor, MBA Sem |




INDUSTRIAL VISIT TO
DUROSHOX PRIVATE LIMITED

by Maneesh Aradhye (MBA Sem II)

Il the students were assembled at the institute
between 9.00 and 9.15 am on 30th
October, 2006

The bus departed at 9.30 am for the industrial
visit and reported at Duroshox at 10.15 am. The
TASMAC team led by Ms. Suparna Ashtaputre
was greeted by Mr. Vikas, Asst. Manager HR and
was taken to the Learning center. The team was
divided in two groups.

One group proceeded for the plant visit and the
other group was addressed by Mr. Parvathisam,
AGM — Operations in the learning center; who
very pleasantly explained the working of the
company and answered all questions posed by
the group.

The Organisation:-

Duroshox was founded in 1987 to manufacture
Shock absorbers exclusively for Kinetic
Engineering Limited. Now the company has
expanded its horizon and supplies to all major
auto manufacturers in two and three wheeler
segment along with supplying to Gabriel — a
major name in this shock absorber business and

exporting.

The company now exports close to 70 % of its
total production.

The company is QMS certified by DNV to ISO
9001/ 2000 in 2002 and ISO/TS 16949 in
2005. With these certifications, the company is
recognized as a quality supplier having good
manufacturing systems worldwide.

Total employee strength is around 120 people
including the staff. The main strength of the
company lies in the speedy development of the
new products as per the requirements of the
customer and reliability and cost effectiveness due
to lean operations. The reliability is proven to
customers by testing the components up to 10
million cycles against 1 million cycle requirement
of the customers.

The company has a long term
Business plan of 5 years and
a short term business plan of
2 vyears. These plans are
reviewed and updated once
in 6 months.

The company also monitors

the performance based on the

1 year business plan which is reviewed every
month.

Products & The Market:-

Duroshox manufactures various types of shock
absorbers like front forks for Motor cycles, rear
shock absorbers for motorcycles, scooters, auto
rickshaws & mopeds. The company also
manufactures GAS SPRINGS wused in the
automobiles for applications like lifting the trunk
hood or in overhead filing / storage cabinets for
opening the lids. Some special shock absorbers
are also manufactured for the Medical

Equipments like CT scan machine; which needs to
be very accurate.

The company has recently expanded its horizon in
the export markets in 2005 and Duro
Technologies; a 100% EOU is formed. The
marketing strategy is not very clearly explained
and the company relies only on the contact from
the buyers and do not take much efforts to
develop the untapped customer. The company
has plans to enter in to the 4 wheeler market
segment and have received the enquiry and the




first prototypes are already dispatched.
Operations & Systems: -

Duro Shox has adopted KAN BAN system for their
inventory management. Most of the customers
insist on this system today and the company has
adopted 2 bin system for its customers and 3 bin
system for its suppliers

The company adopted a lean manufacturing
system and uses a balanced single piece flow
cellular system in which only 3 operators man 7
machines in a cell. The material is handled by
chutes between the machines.

For the supplies from its vendors, the company has
starfed MILK Van system and collects the material
required for the next day only, during a day.

The company also keeps track of the COST OF
POOR QUALITY on daily basis and is displayed
in all area of production. The company believes
in the principle that “100 % inspection is a waste”

and is thriving to achieve 100 PPM rejection
levels at the customer end.

Some Team Members

The H R Perspective: - Though the total
employee strength is 120, there are only 11

operators on the roll of the company and the
others are on contract basis. This is strategic

move by the company as requiring trained ITI
grade operators, who come from the near by
villages. Due to mobility of the workforce due to
agricultural activities, the companies in the area
faces heavy absenteeism, is one of the main
reason to take this decision. This causes demand
for the trained workforce in the basics like
handling measuring tools, setup times and some

of the manufacturing systems in the company. This
is overcome by asking the contractors to train the
prospective employees before putting them to
work.

All these contract employees are trained by the
senior operators on the job in the company and
these trainers get rewarded for this. Normally a
batch of 10 to 15 operators goes out and comes
in rotation.

Incentives are offered by the company to restrict
late reporting, absenteeism and leave.

Company has adopted the system of Performance
Appraisal and KRAs’ are monitored every quarter
for the employees.

The company believes in the performance and
talent; awarding 2 — 3 increments to a good
performer is common.

The Return Journey:-

After the plant visit, the company treated the team

with tea / coffee & biscuits.

The team left the company at 12.30 pm and reached
the institute at 1.30 pm. All the team members were
overjoyed fo visit one of the manufacturing industries
for the first time in their life.

The return journey was the most enjoyed part of
the journey with songs, participated by all.

On behalf of the entire team, | take the
opportunity to thank the management for
arranging such an informative tour.

With the urge to the management to arrange such
visits at least once a month | hereby submit my
report.




MEET LANCE ARMSTRONG

by Shreeram Ranade (MBA Sem II)

I_once Armstrong is a retired American
professional road racing cyclist. He was born
on September 18, 1971, in Piano, Texas. In
1991, he won the National Amateur Cycling

Championship.

He won his first two major races that same year
(First Union Grand Prix and Thrift Drug Classic).
After finishing second at the US time ftrials,
Armstrong finished a disappointing 14th at the
1992 Barcelona Olympics. But he took the poor
showing in stride; following it up by winning the US
cycling's Triple Crown in 1993. In
August, he became the youngest
person to ever capture the
gruelling World Race
Championships in Oslo, Norway.
Armstrong continued his climb to
the top in 1994, finishing runner-
up in the Tour Du Pont. The
following year, he won the very
same race with the largest margin
of victory in the history of the race.

Armstrong's 1996 season was up
and down, it included fatigue and
bronchitis. He finished 12th in the
road race at the Atlanta Olympic
games and signed a lucrative sponsoring contract
with Team Cofidis.

In October 1996, Lance was diagnosed with
testicular cancer, which had spread to his brain
and lungs. Doctors gave him a 40% chance of
recovery. However, with successful surgery and
chemotherapy, Armstrong was pronounced
healthy in February 1997.

Determined to prove that he could still perform at
the level of all the top cyclists,. Armstrong
embarked on a rigorous ftraining regimen to

o

LANCE ARMSTRONG

prepare for a possible
comeback. Cofidis dropped
Armstrong, doubting his
proclamation that he would
be back and better than ever.
The US Postal Service became
his sponsor and agreed to
pay him an annual salary of -
$200,000 ($400,000 Iess
than what Cofidis would have paid him).

Armstrong returned to racing in 1998 and won
several tow-key races. But, it was
his return to the Tour de France
that would redefine his career.
Leading from start to finish,
Armstrong established a new
average speed of 40.2 km and
captured the fitle;-The first of
three consecutive wins.

In 1998, Armstrong married
Kristin Richard after meeting her
through working on the Lance
Armstrong Foundation. She gave
birth to their son Luke David in
October 1999. In July 2001, the
couple announced that they were
expecting twins in December 2001, more good
news to add to his 2001 Tour De France victory.

Armstrong's best-selling autobiography published
in March 2000, “It's Not About the Bike, My
Journey Back to Life”, garnered him some much-
deserved attention.

On October 18, 2001, five years after being
diagnosed cancer, Lance Armstrong received a
clean bill of health. He continues to beat the
disease; the disease never beat him.




HONEY, | BLEW UP THREE LACS
(THE CONVERSATION MY FAMILY WILL NEVER HAVE...AMEN)

by Prashant Rathuri

I_lere we are. In TASMAC. For better or for
worse. For PGC or MBA, or whatever. We
are here. In TASMAC. It is not a typing mistake.
Just me getting poetical in the aftermath of
negative publicity TASMAC received in media
recently.

We students expectedly panicked, and | attended
two classes in a row in a day (after a journo
“updated” us on the fact of our college is being
shut down, | got nostalgic in advance). Finance
whiz kids we mutated into. Converting pounds
info rupees and rupees into pounds repeatedly we
wanted to make three thousand pounds seem
smaller than it actually was. | resolved not to let
college close down. Addiction to table tennis does
make a person determined.

There was another group of students who chose
to look at the brighter side. Treating the issue as
b.s. they were happy that now more people know
of TASMAC. Come to think of it, this particular
group wasn't entirely wrong. | am sure we would
like TASMAC to be popular. It is such a pain in
you-know-where to go through short interviews
hundreds of times. For the Feb'07 batch who don't
know what am talking about, here is a sample:

{Assuming, on a vacation, an innocent Tasmac-
ian is taking a stroll...when suddenly...}

Neighbourhood Uncle: “Beta, where are you
studying?2”

Tasmac-ian: “Pune”
Neighbourhood Uncle: “Symbiosis2”
Tasmac-ian: “TASMAC”

Neighbourhood Uncle:
heard of it.”

“What's that?2 Never

Tasmac-ian: “Oh it's a british degree thing. Really
good value for money. Saves a year also. It's the
abbreviation of Training and... umm... Studies...
in... ummmm... why don't you check the
website2”

Imagine how a Tasmac-ian will feel deep inside if,

dumb uncles, real uncles, road-side uncles,
neighbourhood uncles, dishy-looking uncles, I-
hate-you-and-l-am-going-to  embarrass-you-by-
asking-about-TASMAC uncles probe her with
same species of questions every damn holiday.

Would you really care about AICTE disapproval if
it lessens the pain in you-know-where?2 No. You
would want to make your alma mater notorious.
Bad mamma it would be. Not that it is. But if this
is what it takes to burn into the psyche of masses
so be it. If this is what it takes to convince my dad
that TASMAC isn't a wine shop so be it(google
“TASMAC” to know more).

| am not getting a 2 percent cut of “T Ltd.” profits,
but | would urge the student community to feel a
sense of pride for our institute. No college is
perfect. Don't disparage till cows come home,
and go back to office again. Feedback time
suffices.

The recent report rubbishing our college would
not be the last one. Our strategy could be to
capitalize on them. Instead of giving explanations
to all and sundry, let the spin doctors

in us take charge at individual levels. If nothing
works do what MJ did. Michael Jackson held his
little son with one foot outside a fourth floor
balcony when his CD sales dip. We build up on
notoriety.

Meanwhile it is also a great wake up call; do not
forget we shared the thrills and chills of baby
Wacko Jacko hanging upside down, when told
our degrees would be worthless. It reminded us
college mates
why we are
here; to work;
to make
something of
our snafu-ed
lives; and to

play it.




ROLE OF SEZ'S IN ACCELERATION OF
INDIA'S ECONOMIC GROWTH

by Sheetal Ghorpode (MBA Sem II)

Ever since the Special Economic Zones Act was
passed hoping that creation of such specially
carved “capifalist enclaves” would attract the much-
needed investments in creation of excellent
infrastructure- both from domestic and foreign source.

We still need to have good uniform infrastructure,
| do not think these SEZ's have a role in
accelerating our growth and also to generate
more employment opportunities, to generate
more exports. In recent weeks several concerns
have been raised and | do believe that they would
play an important role in the next stage of
development in our country.

SEZ's in not a new concept in India, it has always
attracted foreign investments.

Indian govt has blessed SEZ's with lavish tax
breaks; they are exempted from Indian trade
tariffs granted 100% tax relaxation for five years,
a 50% tox break for another five years, and
further five year tax break on re-invested profits.
India jumped abroad the bandwagon, around
400 proposals were submitted to the Ministry of
Commerce of which, according to the latest
reports, 260' SEZ's have been approved so far.

Haryana Technology Park (HTP) is an approved SEZ

Information Technology Park. The Park is expected
to cover a total area of 1.65 million square feet,
out of which 0.86 million will be "business space" -
targeted towards IT/ITES companies. The structure
itself will be a LEED certified "Green Building" - a
first for an IT Park in India.

The setting up of SEZ's is in the public, private,
joint sector or by State Governments. It was also
envisaged that some of the existing Export
Processing Zones would be converted into Special
Economic Zones. Accordingly, the Government
has issued notifications for conversion of the
existing Export Processing zones at Kandla and
Surat (Guijarat), Santa Cruz (Maharashtra) and
Cochin (Kerela) into Special Economic Zones.

Creation of SEZ's in the country, with a view to
provide an internationally competitive and hassle-
free environment for exports. These zones are
designated duty-free enclaves, and are deemed
foreign territories for the purpose of trade
operations, duties and tariffs. In totality Special
economic Zones is the key to generate employment
and boosting manufacturing industry, allowing India
to compete with the countries like China.

MY JOURNEY OF TASMAC

by Preeti Motwani

hinking of TASMAC - the first thought which

comes to my mind is an institute which
sharpens the inbuilt skills of an individual and
makes one capable to stand in a corporate world.
When | had joined Tasmac, | was a person having
many unidentified qualities within me. If | had not
came here | would have never been able to
identify my trueself.

The faculty of the Tasmac is very supportive and
helpful. | can say this because the different
programmes undertaken by the college has
improved my communication skills, presentation
skills, etc. | was completely an introvert person and
was very afraid of public speaking, making

presentations. But the continuous training in
TASMAC has built up all these skills and now | am
very confident in my presentations. This institute has
also taught me the different leadership as well as
team working skills which is must for a person to be
a successful manager. | was a very lethargic person
and never completed my work on time. In other
words | also learnt the time management skill and
as well as completing my tasks before deadlines.

Thus, overall the Tasmac has been a second home
for me and the faculty here is second mother to me
who taught me to walk and run in the corporate
world and achieve the fame and name.




THE BBA STUDENTS SPEAK...

By Deepabali Saha

The future of India: agriculture,
manufacturing or services?

How important is ‘appearance’ in
the corporate world?

As agriculture has a lot of impact on
India but still it is trying to improve in
other sectors. We cant say which sector
leads India because all the sectors are
interrelated to each other. Indian
economy increases with the support of
all the sectors. The future of India
should be prosperous in all the sectors,
agriculture, manufacturing and services.

Appearance matters a lot as you have
to enter in the corporate world, which
needs an effective personality.
Appearance is not only outer but an
inner appearance which consists your
knowledge and conveying power, as
you should be able to convince the
public and business people with an over
all effective personality.

Rishabh

Manufacturing because of:

* Improving technology.

* Better investments

* Big MNC investments like in
automobiles industry

Very important at present as corporates
are focusing more on manufacturing
industries.

Sharmin

Agriculture its one of the most important
economic sector of India. Although all
of the three sectors go hand in hand but
it all starts with Agriculture. India has
invested a lot in it more than any other
sector.

Appearance is almost like personality.
How one portrays, or in other words,
presents oneself to people. One should
show confidence in oneself to build
confidence in others or build it in
oneself.

Shafee Ahmed

| feel service sector is most important
sector for India in 21 century the
services sector is growing day by day.
This sector is contributing more to GDP
of the country.

E.g.: IT sector has boom and it is most
important segment, which bring foreign
c ash flow to country.

* |tis very important.
* Nice clean dress code.

Traditional and western dress
code(formal).

Bishal Rana

Agriculture because Indian economy
depends on Basmati rice. The main
source of it, which is expected all over
the world and it, carries it brand name.
People would relate rice as basmati
rice.

It is very important. Appearance first
means your outer look. So you need to
look presentable as you know ‘first
impression is the last impression’.

Agriculture is the future of India
because people depend on it.
Agriculture is 65% in India/Basmati rice
is the main source of agriculture and it
is sold the entire world

It is very important, as ‘the first
impression is last impression’.




Priyadarshani

Mukherjee.

India has always been an agricultural
country. most of the population is
involved in agriculture .Manufacturing
or services sector is still developing.
India is known for agriculture products
all over the world for example spices.

Appearance is very important. First
Impression is always important. A
person should be presentable enough.
It is not important to be good looking
but its important to dress properly and
carry it off properly. That makes and
impact.

Ashwin.

Agriculture will be the future of India

because:

* We produce one of the best qualities
of rice in the world, which is known
as Basmati.

* About 65% of India’s working
population is in agriculture.

India is also known for it’s tea and
coffee production by other countries.

Appearance is important because ‘the
first impression is always the last
impression’

Agriculture is 65% of the working
population, therefore, is the future of
India.

Very important to appear well as the first
impression makes in terms of
appearance a lasting effect.

Dipabali Saha.

None of the sectors can survive by
themselves and needs the support of the
other two sectors. For a country like
India, which already has a base in the
agricultural sector, should see that the
next logical step as manufacturing. If it
jumps on to the services sector without
a good ‘manufacturing sector’ base,

the economy will surely collapse.

| feel how presentable you are in a
business community is a very important
aspect of social behavior as it allows one
to be accepted by the social group. This
is a very personal aspect that might be
perceived differently by different people
and has no benchmark as such, but
every organization must have, if at least
not written out, implied dress code.

Abhishek.

All the three are equally important.
Regarding the fact that only one sector of
India will become the future of India is
wrong assuming it to solve the problem
of India. Because more fertilizers detoxify
land and we are years being in
manufacturing and services etc can never
satisfy one billion people of India. Stop
population. Increase per capita. Stop war

Appearance is very important. To
increase attention, to be in vogue, to
maintain the class people assume you
attitude, life style, motives and
objectives, mostly the agenda is to put
yourself forward.

Four engineers were traveling by car fo a
seminar, when unforfunately, the vehicle
broke down. The chemical engineer said
"Obviously, some constituent of the fuel
has caused this failure to occur" The
mechanical engineer replied 'l disagree,
| would surmise that an engine
component has suffered a catastrophic

structural failure." The electrical engineer
also had a theory. 'l believe an electrical
component has ceased to function,
thereby causing an ignition malfunction."
The software engineer thought for some
time. When at last he spoke he said
"What would happen if we all got out
and then got back in again?"




BLITZKREIG - DEBATE

By Paul Joseph

The topic for the debate was 'Should Uniforms be
mandatory in B-Schools'. Bravehearts were
represented by Edlyn Pacific and Pawan Kumar
and the Gladiators were represented by Navneet
Saini and Oftto Pacific. The judges were Ms
Suparna Ashtaputra and Ms Ishita Gosh.

Gladiators won the toss and chose to speak first.
Navneet started the debate by favoring Uniforms
in B-Schools stressing that Uniforms help in
instilling a sense of belongingness and pride and
instills discipline in students. Having a uniform
makes it easy for students to concentrate on
studies rather than get distracted with the latest
fads and fashions and the pressure associated
with being with the 'in' crowd. Uniforms also help
in differentiating students from non-students on
the campus and provide visitors an impressive
show of solidarity and discipline. She then went
on to stress how abiding with the Uniforms in B-
schools will help prepare students for professional
life as managers, where dress codes discipline
and rules are a part and parcel of work life. She
concluded by giving examples of world famous
universities like Oxford, where uniforms are worn
with pride as they instill a sense of identity, loyalty
and pride in the wearers.

Next to speak was Pawan Kumar from the
Bravehearts who chose to speak against Uniforms
and stressed that they kill creativity and innovation
by stressing on conformance. He further
elaborated that wearing Uniforms can result in
violence as students feel suppressed and
frustrated by being forced to do something that
they may not be comfortable with. In some
instances Uniforms may go against the religious
beliefs and sentiments of students which will again
result in resentment and possible violence. He
touched upon the fact that uniforms may be
expensive for some students as they would
typically need at least 2 sets to last through a
week and possibly more. He ended his argument
by saying that in a disaster situation, it would be
difficult to differentiate among people who would
all be dressed alike and thus according to him
there were many points that were against having
a Uniform in B-Schools.

The third speaker from Bravehearts was Edlyn
who was speaking in favor of Uniforms. She

countered the argument put

forward by Pawan by saying

that there is no evidence to

support that wearing a

uniform in any way can result

in a loss of creativity as

creativity is inborn and not

dependent of external factors

like a uniform. She also

countered the point of

uniforms being expensive and unaffordable for
some students by pointing out that it was more
burdensome for students to try to keep up with the
latest fashion than to make an investment in
uniforms. Uniforms also resulted in students being
judged on the basis of performance and not of
the quality and variety of their clothes and
appearance. She further pointed that uniforms
help promote camaraderie amongst students by
giving them a common identity and purpose and
hence in this way reduced bullying on campus.

The last to speak was Gladiator's Otto. He spoke
against having Uniforms in B-schools by saying
that a dress code is more desirable than a
uniform as a dress code will help in maintaining
discipline as well as allowing for an individual's
creativity and innovation to show. He said that
while uniforms allow for belongingness and satisfy
the basic need of students, being able to wear
what best suits one's personality is a way of
achieving the highest state in Maslow's Hierarchy
of needs, which is one of self actualization. He
stated that a Manager is one who gets the work
done by managing others and thus uniforms is a
very insignificant part of the whole process of
training managers and as such of little value
when looked at in this light.

All arguments were received well by the audience
as each speaker added his/her own unique
perspective to the debate. The Judges had a
difficult time in deciding the winner as all
speakers had put up good arguments defending
their points. Ofto was declared the winner,
followed by a tie between Navneet and Edlyn for
the second place and Pawan coming a close
third. Gladiators were declared the winners of the
Debate competition.




NEW FRONTIERS IN BUSINESS OPPORTUNITIES
FOR INDIAN COMPANIES

By Sheetal Ghorpode

As we all know, India is a nation of villages
and agriculture forms the backbone of the
country's economy. Independence saw the
emergence of big players in India like Tata
Group, ITC, Reliance etc.

There have been reasons in the recent past that
has made our bid Indian houses to think out of
the box and look for opportunities. Firstly, it is the
liberalization, which opened India to very strong
foreign players. Secondly, the GATT put an upper
ceiling on the exports, especially that of
agricultural produces. Thirdly, since the economy
was opened up the nation saw a influx of lot of
small players into the market making dents at the
profits of these major players.

At this juncture companies like ITC, Rallis, Tata
Chemicals and Mahindra & Mahindra have
quietly spawned innovative business models to tap
Agri-business opportunities and distinct corporate
Agri-business initiatives. Their strategy is to entfer
new business areas where the nation is strong in
terms of the availability of raw material and but
obvious the first choice happened to be
agriculture. Let us take these small instances,
which tells us that a small foot forward can help
make a great leap in terms of growth.

E-choupal initiative by ITC

The retail sector in India is a sunrise industry but
at the same time has got tremendous potential.
ITC recognized this and going a step forward has
ventured into agri-retail. E-choupal infrastructure
is potentially an efficient delivery channel for rural
development and an efficient instrument in
converting villages into the vibrant economic
units, like the metros. A back-end development
facility for farmers, would be a handholding
initiative for getting better yields in vegetables and
fruits, is also planned.

Other companies worth mentioning here are Tata
Kisan Kendra which is a one-shop stop for the
farmers, Rallis Kisan Kendra which have tied up
with foodWorld and Hopcoms, Godrej Agrovet
selling perishable products like fruits in urban
centers through outlets called Adhar, Reliances's

supply chain management includes cold storage
and refrigerated facilities. Pepsi India also has
ventured into orange production in Jalandhar
from Imported seeds. The company is also
looking at improving exports of orange juices to
the European markets.

This is the ray hope for the farmers to think
beyond their boundaries of mind set as the
traditional practices of agriculture go on, the
companies intent on remaking the face of Indian
Agriculture sector. By doing so they will generate
enormous spin-offs for a large number associated
with agricultural sector, even if the numbers run
info a few lakhs rather than a few crore initially.
This initiative would result in employment
generation, which would result ultimately in
economies of scale; crop diversification- gains
that have eluded successive governments for the
past six decades.

As a recognition of this initiative, few renowned B-
schools like [IM, Ahmedabad, IRMA, Gujarat,
MANAGE, Hyderabad have introduced Agri-
business management as an area of
specialization for the MBA graduates so as to
supply talented youth to this sunrise industry.

J O K E

A man joins a big corporate empire
as a frainee.

On his very first day of work, he dials
the pantry and shouts info the phone
- "Get me a coffee, quickly!"

The voice from the other side
responded, "You fool you've dialed
the wrong extension! Do you know
who you're talking to, dumbo?2"

"No," replied the trainee.

"lt's the CEO of the company, you
fool!"

The trainee shouts back, "And do
YOU know who YOU are talking to,
you fool2!"

"No." replied the CEO indignantly.

"Good!" replied the trainee, and puts
down the phone.




MANAGEMENT HUMOUR

Twenty New Management Styles

1) MANAGING BY WALKING FASTER THEN THE
EMPLOYEES

These kind of managers you will always see in the
corridor, ten steps away. "We'll have to talk" you can
hear them say, just as they have disappeared around
the corner.

2) MANAGING BY STARING OUT OF THE
WINDOW

These managers you usually meet with their backside
faced to you with their hands in their pockets. When
you talk to them, their thoughts keep staring out of the
windows.

3) MANAGING BY POST-IT'S

Some managers forget everything. They want to
impress you with their '‘busy'ness by continuously writing
on Post-it's while you are talking.

4) MANAGING BY DELEGATION TO THE
SECRETARY

These managers just delegate everything to the secretary. If
He is good, He knows what she must do.

5) MANAGING BY KNOWING NOTHING

These managers don't really know anything at all. They
let YOU give answers. Meanwhile they fill the time with
nice anecdotes of irrelevant cases.

6) MANAGING BY CONCEPTUAL THINKING

These people try to explain the present from a
theoretical view of the far future. The idea that this
never will work, completely satisfies them: They will
always have something to talk about.

7) MANAGING BY HIDING INFORMATION

Information hiders are aware of the market value of
strictly secret kept information. You must be very
thankful to get any information at all. Beware of
simulants from category 5!

8) MANAGING BY DOING EXACTLY WHAT THE
BOSS SAYS

These managers prevent their bosses from creative
thinking. Else they got more work to do.

9) MANAGING BY WALKING ONE FOOT BEHIND
THE BOSS

In hierarchical organizations you can watch those
groups walking in the corridor. The more equal
managers are directly followed by the lesser equal
managers, and so on.

10) MANAGING BY SMILING AND WEARING
NICE SUITS

If you drink beer with them, lunch with them, smile to

them and also wear nice suits, nothing can stop your
career anymore.

11) MANAGING BY STUDYING

Despite their continual attendances of all kind of
studies and congresses, they still belong to category 5.
The longer they learn, the further they get from the
practice.

12) MANAGING BY CREATING VAGUE
OVERHEAD SHEETS

Do you know them?2 Those sheets with some big
arrows, boxes or circles? These sheets provide the
ultimate proof of their overall brilliance.

13) MANAGING BY OPEN DOOR AND EMPTY
ROOM

This is a major improvement of the older 'OPEN
DOOR' management style. Now you can really walk in
and out anytime you want. Nobody ever knows where
these managers are.

14) MANAGING BY SPEAKING WITH OTHER
MANAGERS

This kind of managing is very popular. It will give them
within a few hours the same information as an
employee can tell them in 15 minutes.

15)MANAGING BY HAVING A NON
SUPPORTING INFRASTRUCTURE

In an organization with a hopeless infrastructure,
managers are really necessary. These managers will
naturally prevent the organization from having a better
infrastructure.

16)BUA MANAGEMENT
ABBREVIATIONS )

This management style is ATRASACWOC. (Adopted To
Reach A Shorter And Clearer Way Of Communication)

17) MANAGING BY USING BUZZ WORDS

These managers like to bluff your head off with hip,
nearly undefined, terms.

18) MANAGING BY REORGANIZATION

If they think there is nothing more to organize, they
reorganize.

19) MANAGING BY BELIEVING

These managers must be spiritual educated, because
they have no clues at all.

20) MANAGING BY FORGETTING PROMISES

If you remind them to one of their promisses, the
priority of that promise is to low to remember.

(BY USING




RELEVANCE OF AN MBA AT THE WORKPLACE
By Abu Bakar Siddiqi, MBA- Part Time, Bangalore

Ever since | had half heartedly decided to take up
Sales & Marketing as my Career

15 years ago, little did | realize that it was the
right decision. During these years | have realized
that sales & Marketing to me has been a whole
new world which keeps growing bigger as quickly
as the Information Technology Industry and may
soon force the IT industry to keep pace with it.

No doubt, Bangalore’s neologisms are increasing
by the day right from being the Corporate City to
the Pub City and now “Bangalore Envy”

having the privilege of being verbed as
Bangalored next to Shanghaied referring to
movement of much of the world’s smart money to
where many of the world’s smart people reside.

The growing Sales & Marketing industry is
impregnated with great ideas, new experiences
and the ever changing new environments.

The interaction with every new individual gives us
an insight about human psychology , their brilliant
new ideas, the different thinking and the
perceptions, enrich us more. It offers an in-depth
analysis of the individual to aim to uncover what
lies beneath the surface and reveal what his
thoughts are, to know and understand, to
measure his expectations and opinions, to give

special attention to the culture and lifestyle. Then
we can deploy a decisive and bold strategy.

As the environment keeps changing our
perceptions too must keep pace. The Analysis we
had earlier will not be the same today. The
perceptions of the buyers are changing too and
today they are elevated to the status of being
addressed as “The Kings”. Their demands are
unending, the more you offer the hungrier they
get.

We get an opportunity to meet the best of
individuals on this planet and the unpleasant ones
too. One can never easily say “l can handle any
client, or | can convince anyone to close a sale”,
its nice to the ears but its tough and requires lot of
grinding & experience.

There have been instances when, during a sales

interaction you may utilize all

of your ideas , then think on

your feet and develop new

methods of convincing but yet

fail, then you can still knock

on your mind doors to open

up your hidden arsenal of

game plans, shoot out new

ideas but still be unable to

break the individual who could prove to be a
tough customer. Inspite of all this | feel Marketing
is the Ultimate field, most enjoyable but
challenging and also makes your Blood Pressure
dance.

With my experience of having interacted with
many thousands of customers some sweet &
sumptuous, some wild and hungry, some
gorgeous and thrilling and some just impossible
222 lts then that | felt a vacuum in my potential ,
somewhere lacking. So | went on an introspection
and decided finally that there’s an urgency to
sharpen and refine my management skills and to
possibly to enhance my career. Since | have
always worked on improving clients' satisfaction
by creating innovative solutions | needed to act
on a war footing . It is often said that one should
keep frue to dreams of one's youth because that's
when the toughest of things can be conjured by a
rebellious mind.

This led me to the decision that now is the best
time to pursue an MBA which is an important
investment for my future.

The bottom line is that the increasing flexibility of
part-time programs — including the weekend
MBA — is turning into a boon for schools and
prospective students. But it raises another
question: When is there time to mow the lawn?2
We have to find time by sacrificing other needs in
life to secure higher business education at a great
financial expense.

It's not easy, but has to be accomplished in the
greater interest of our Careers.




FLAVA

TASMAC, Bangalore has a rich tradition which
is rooted in high moral values, mutual
respect, integrity, teamwork and social concerns.
It has not only been a front-runner in providing
quality management education, it has also
channelised students' talents towards appropriate

extra-curricular activities.

It believes that cultural interaction between faculty
and students is necessary for the all-round
development of students. Also, it offers its students
a great platform to show case their abilities
through cultural extravaganzas.

The prestigious cultural festival “flava” was nick-
named by the October 2005 batch. The word
“flava” means “igniting of passion within one's
self”. It helps integrate the collective “wisdom of
creativity and thoughts.”

It is planned and executed by a team of 15
students called the FLAVA committee. The student
group handles all key decisions and executes
them. This is in addition to the grueling academic
schedule. Also, there are scores of volunteers
involved during the actual fest. In short, the
organizers are on their toes fill the last moment

FLAVA is o grand celebration of various latent
student abilities and provides them an opportunity
to let loose their creativity with enthusiasm .

The event - mix at FLAVA ensures that there is
something in it for everyone. Some may find their
bliss in dramatics, others in dance and music; still
others would like to spend their time attacking
managerial problems. The events include fine arts,

choreographed dances, musicals, fashion shows
and literary events. The evening can be spent away
swaying to the latest strains from rock bands to
Mad Ads. For the classically inclined, there are
also performances by the 1st semester students.

The event begins with the traditional lamp lighting
ceremony fo invoke Divine blessings. Usually, a
career fare facilitating inferaction between the
students and the corporate world is conducted and
this is called Best Manager study. This is followed by
Business Quiz which leaves students wracking their
brains. Other events include debate, antakshari,
corporate quiz, jam session; face painting etc. The
most exciting aspect of the event is that the faculty
and staff members take active part in all the events.
Also, extreme joy is experienced when Dr Giri Dua,
Mr Sameer Dua and Mr Ajoy Nair from Pune
campus grace the occasion.

The prize distribution ceremony is often the last
activity. Certificates are awarded to the winners.
Also, the highlight of the event is crowning of Mr
and Miss TASMAC and FLAVA. The event ends

with a grand dinner and dance for everybody.

The main idea behind the cultural festival is to
encourage inferaction between juniors, seniors
and ex-students. As future managers there is a
need tfo learn both organizational as well as
networking skills. Flava is therefore taken up with
great enthusiasm. The theme of Moksha shows a
fun-filled way of 'liberation' to management
students caught in the curriculum.

LIFE ON CAMPUS

To those of you who received honors, awards
and distinctions, | say well done. And to the
'C' students, | say, you too may one day be
president of the United States.

George W. Bush

You could be the class topper or at the bottom of
your class... Go on to become an Achiever, but
what a student always remembers are the times

spent together... Few things improve with age. After
fine wine, blue jeans and well, even an old college
ID card, you may be hard-pressed to think of things
that truly improve with age, and even at a loss to
come up with things that actually look better when
they get older. Even antiques are considered more
valuable when they are in good condition when we
used them... | think this is true about most things in
life, including 'Life on Campus'.




From the time | walked into TASMAC HOUSE' to
the brilliant smile of Ms. Victoria and the warmth
of the TASMAC staff... each day over the last year
or so has been a learning experience, both good
and bad. | entered the college with a lot of
apprehensions considering the fact that | was not
a fresher and was wondering would | be able to
adapt to 'life on Campus' after a gap of nearly
Ten years. But all that was soon to be written off...

Life on Campus has been a learning experience
in a true sense with almost all areas of my life
being impacted; my intellectual growth has given
my confidence a rocket boost. From the
understanding the Business Unit of our local
milkman to MNCs and Global Markets, to the
analysis of our Economy and Financial
Management it has all made me a key player in
real life situations.

Looking back, we (students) as employees or

entrepreneurs, might be able to lead a

TASMAC, BANGALORE CAMPUS

productive life, even a "successful' life -- if
one defines success by the level of status,
education, or material worth -- it is unlikely
we will actually ever be able to forget our life

at TASMAC. A few people | would like to
thank and praise are

* Mr Sameer Dua and his perfect balance of
work and fun...

Mr. Ravinder and his anecdotes...
Mr. Bhanja and his fire for excellence...

Mr. Surendra and his passion for marketing
his understanding of Marketing Skills and
Knowledge to us...

Mr. lyengar with his gentle and humble
spirit. ..

Mr Kameshwaran and his belief in each of
US...

By Sanjay Dugar

Performance

After winning several archery contests, the young
and rather boastful champion challenged a Zen
master who was renowned for his skill as an
archer. The young man demonstrated remarkable
technical proficiency when he hit a distant bull's
eye on his first try, and then split that arrow with
his second shot.

"There," he said to the old man, "see if you can
match that!"

Undisturbed, the master did not draw his bow, but
rather motioned for the young archer to follow
him up the mountain. Curious about the old
fellow's intentions, the champion followed him
high into the mountain until they reached a deep
chasm spanned by a rather flimsy and shaky log.
Calmly stepping out onto the middle of the

unsteady and certainly
perilous bridge, the old
master picked a far away tree
as a target, drew his bow, and
fired a clean, direct hit.

"Now it is your turn," he said
as he gracefully stepped back
onto the safe ground.

Staring with terror into the seemingly bottomless
and beckoning abyss, the young man could not
force himself to step out onto the log, no less
shoot at a target.

"You have much skill with your bow," the master
said, sensing his challenger's predicament, "but
you have little skill with the mind that lets loose
the shot."




LINGUISTICS FOR MBA STUDENTS

The following list of phrases and their definitions
might help you wunderstand the mysterious
language of science and medicine. These special
phrases are also applicable to anyone working on
assignments or

* "It has long been known'... | didn't look up the
original reference.

"A definite trend is evident'... These data are
practically meaningless.

"While it has not been possible to provide
definite answers to the questions"... An
unsuccessful experiment, but | still hope to get it

published.

"Three of the samples were chosen for detailed
study"... The other results didn't make any sense.

"Typical results are shown'... This is the prettiest
graph.

"These results will be in a subsequent report'... |
might get around to this sometime, if

pushed/funded.

"In my experience"... once.
"In case after case'... twice.
"In a series of cases"... thrice.
"It is believed that"... | think.

"It is generally believed that'... A couple of
others think so, too.

"Correct within an order of magnitude'... Wrong.
"According to statistical analysis"... Rumor has it.

"A statistically oriented projection of the
significance of these findings"... A wild guess.

"A careful analysis of obtainable data"... Three
pages of notes were obliterated when | knocked
over a glass of pop.

"It is clear that much additional work will be
required before a complete understanding of
this phenomenon occurs'... | don't understand
it.

"After additional study by my colleagues"... They
don't understand it either.

* "Thanks are due to Joe Blotz for assistance with
the experiment and to Cindy Adams for
valuable discussions"... Mr. Blotz did the work
and Ms. Adams explained to me what it meant.

* "A highly significant area for exploratory study"...
A totally useless topic selected by my committee.

* "It is hoped that this study will stimulate further
investigation in this field"... | quit.

J O K E

Reaching the end of a job interview, the Human
Resources person asked the young MBA fresh out of
MIT, "And what starting salary were you looking for2"
The candidate said, 'In the neighborhood of
$125,000 a year, depending on the benefits package."
The HR person said, "Well, what would you say to a
package of 5 weeks vacation, 14 paid holidays, full
medical and dental, company matching retirement
fund to 50% of salary and a company car leased every
2 years - say, a red Corvette2" The MBA sat up straight
and said, "Wow!ll Are you kidding2" And the HR
person said, "Certainly, ... but you started it."
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Tel. : +91 (0)80 32509800/32509801/32509802/32509803 E-Mail : bangalore@tasmac.ac.in
KOLKATA CAMPUS
TASMAC House, 27, GN Block, Near Godrej Factory, Sector V, Salt Lake City, Kolkata - 700 091.
Tel. : +91 (0)33 23572551/52/53 Fax : +91 (0)33 23572554 E-Mail : kolkata@tasmac.ac.in
MUMBAI CAMPUS
TASMAC, C/o LBHFFT Institute of Computer Application, Hiray College,
Next To New English School Govt. Colony, Bandra (East) Mumbai 400 051

BRANCH OFFICES
Ahmedabad : Tel. : +91 (0)79 27911327 Bangalore : Tel.: +91 (0) 80 41126493/22109647
Fax : +91 (0) 22109646 Guwahati : Tel. : +91 (0)361 2608061
Hyderabad : Tel. : +91 (0)40 66662724 / 5. Kochi : Tel. : +91 (0)484 2356677/2356617/2356652
Fax : +91 (0)484 2356057. Kolkata : Tel. : +91 (0)33 24850201/24850202,

Fax : +91 (0)33 24861507. Mumbai : Tel. : +91 (0)22 23516430/23513656.

Pune : Tel. : +91 (0)20 26127289/26136589/26130423, Fax : +91 (0)20 26124279.






